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The 16 Days of Activism is an
international campaign to eliminate
violence against women and girls.
There are global organisations, NGOs, _
governments and celebrities who | e
take part in this campaign every year. semact
But there are still thousands of

people who have never heard of the
16 Days of Activism or who don't
understand why this campaign is
SO necessary.

This is where YOU come in!
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Who do you have the power to reach and educate about these
issues?

This might be your school, your neighbourhood, your friends
and family online or your sports club.

Whatever that sphere of influence is, however big or small, this
message has to reach them.

Not sure where to start? Let us help out.... use this checklist to
put together and carry out your campaign (notice that we've
included our own steps for this year so you can see an example
in action!).

We would love to hear from you about the campaign you're
running - send us a message or email so we can share what
you're doing and amplify your campaign! . CENERATIO
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() Research 16 Days and find out more!
Define gender-based violence and
what this campaign means to you.

[3 Look up past campaigns for inspiration
and see what others have done before.
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() What is your campaign called, do you This depends on

have a snappy slogan perhaps?

what your goal for
the campaign is!

C] Decide how you will present and visualise your

() Make sure you have a deadline for
getting everything together.

[:] Spread the word and tell everyone you
know about it!

() Don't forget to follow up and measure
the impact of your campaign.
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campaign.

C] Get creative! Does your campaign need a

brochure? Flyer? Poster? Digital graphics for
social media?

[:] Is your goal is about starting a conversation or

raising money? Do you need to plan an event or
a space for discussion?

LAUNCH
YOUR
CAMPAIGN!



